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In Plain Sight:

What's Driving America’s Eye Health
Disconnect — And How to Shift the View

As screen time increases and the population ages, proactive vision care has never been more important.
Yet, Americans lack a sense of urgency.

Versant Health’s 4th Annual Vision Wellness Study reveals how increasing awareness of the connection between eye health
and overall health can shift mindsets, drive action, and elevate the role of vision benefits in whole-person care.
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At Risk: All Eyes, All Ages
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Kids (Ages 1 - 11) Millennials Boomers

74%
diagnosed with
vision issues

64%
diagnosed with
vision issues

4.7 hours 7f'2 hours 53%
of screen ofscreentime diagnosed with

time per day per day (within vision issues
arm's length)

28%
spend 9+ hours
onscreens
withinarm's
length per day

63%

of parents are

concerned about
screentime’s

effect on vision

70%
prioritize other
aspects of health
over eye health

People with vision loss
are at higher risk for
type 2 diabetes, depression, stroke,
and chronic kidney disease’




Eye Health: More Than Meets the Eye

54% 9in10

of Americans delay or avoid people are more likely to

eye care because it doesn't schedule an eye exam when

"feel urgent” they understand how eye
exams can detect serious

66% medical conditions early.

view deteriorating eye
health as an unpreventable
part of aging

Examples of conditions
include: diabetes, cancers,
and cardiovascular disease.?

Connecting to
Overall Health Makes
a Big Difference

Vision Benefits: A Catalyst to Care

Barriers

Among people with access to vision benefits:

53% 67%

of people who get their eyes tested less say the value of the vision plan
often than every two years cite costs hasn’t been clearly explained,
or lack of vision benefits as the primary orit’s confusing to select the
reasons why. right plan.

Engagement and Utilization
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. Benefit carriers have credibility
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would be more likely to use their vision benefits if their 75%

of people say they're likely to seek advice about
eye health from vision or health care carriers.

employer or vision carrier provided more information about
managing eye health and its connection to overall well-being.

Vision Care Matters More Than Ever

‘Eia?ﬁutnmg America's
f-q A A . . Eye Health Challenge
Health plans, employers, and vision providers are poised to lead the way in reframing how and How to Solve It

eye health and vision benefits are communicated to the people who need them most.

Explore the complete research findings, including six actions to help turn the insights
into increased engagement and better outcomes.

Visit VersantHealth.com/vision-wellness-study to download the research report.

All data from Versant Health's 4th Annual Vision Wellness Study unless otherwise noted.
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Versant Health, Inc., part of the MetLife family of companies, is one of the nation’s leading administrators of managed vision care, serving 35 million of our client’s
members nationwide. Our purpose is to make healthy vision a reality for everyone by improving access to care and education in the communities we serve. Fueled by
our mission to improve members’ lives with easy-to-use vision solutions rooted in choice, value, and care, Versant Health believes that everyone has the power to
become anything they set their sights on. Contact your Versant Health representative for more information about our products and services.



http://versanthealth.com/vision-wellness-study

